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OUR PURPOSE

To increase economic prosperity throughout the state by attracting new jobs and investment  
to Missouri.

OUR VALUES

Accountability: Take ownership of our actions and results. Use our resources responsibly. 
Always keep our commitments.

Quality: Pursue excellence and professionalism as both our standard and our competitive 
advantage. Always push to be better.

Partnership: Treat our stakeholders and partners as full members of the team, with high 
expectations everyone will fulfill his/her respective role. Be transparent and inclusive while 
honoring requirements of confidentiality.

Commitment: Demonstrate wisdom, creativity, and the persistence necessary to consistently 
win new projects for Missouri. Be committed to the team, open communication, and considering 
new ideas from anyone.

Guiding Principles:
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A Message From the Chairman
This past year has been an exciting time for Missouri Partnership. We have  
new leadership, a new strategic approach, a new brand, and a new vision for 
the future. 

Steve Johnson, a leading economic development professional on both sides of 
the state throughout his more than 30-year career, joined us at the end of FY15 
as our new CEO. This, in addition to our incredibly strong team, is moving the 
Partnership forward on a solid path. 

Missouri Partnership has one purpose: to increase economic prosperity 
throughout the state by attracting new jobs and investment to Missouri. And 
everything our organization does is focused on meeting that objective. We 
do this by delivering location-based solutions that meet the strategic needs 
of the companies we work with and by providing our clients with a top-level 
customer experience that tends to set us apart from our competition. 

We’re also working to build a stronger project pipeline, collaborate with 
partners throughout the state to increase Missouri’s competitiveness, adhere to 
financial best practices, and continually improve our stakeholders’ ROI.

As part of this new strategic approach, Missouri Partnership has rolled out a 
new brand to help tell Missouri’s powerful story. The process of launching this 
new brand has been an example of how we do things at Missouri Partnership: 
we worked with our partners across the state throughout the process to ensure 
that our brand accurately and effectively represented the Missouri we know 
and are proud of. This new brand launched on July 1, 2016.

There is much work ahead of us, but I am confident in our new direction, 
aggressive approach and day-to-day leadership. We will continue to promote 
our key industry strengths, especially agtech, advanced manufacturing, 
financial services, and logistics and transportation. We will expand on our 
targeted and strategic outreach efforts to decision makers at companies 
around the globe and via online channels. And we will continue to support 
our economic development partners across the state as we work together to 
attract companies that will grow our economy and create jobs.

Missouri has a powerful story, and one that is only just beginning to be told 
within the business community. I am proud of the Missouri Partnership team, 
and honored to be part of their efforts to grow Missouri and tell the world just 
how great this state is for business investment.

Sincerely,

Duane Simpson 
Chairman of the Board of Directors

Duane Simpson 
Chairman of the Board of Directors
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Missouri 
Partnership
Purpose  
To increase economic prosperity throughout the state 
by attracting new jobs and investment to Missouri.

Values  
Accountability. Quality. Partnership. Commitment.

Missouri Partnership is a public- 
private economic development 
partnership designed to increase 
the visibility of Missouri as a globally 
competitive business location and 
attract new jobs and investment to 
the state.

Since 2009, we have led or support-
ed the successful recruitment of 103 
projects, resulting in nearly 13,000 
new jobs, and approximately $700 
million in new annual payroll and $1.2 
billion in new capital investment. We 
are focused on attracting businesses 
to Missouri by promoting the busi-
ness strengths of Missouri and our 
expert team provides direct support 
to companies interested in investing 
in Missouri.

We work statewide to connect 
companies with the best locations 
and solutions for their business 
goals, in partnership with the 
Missouri Department of Economic 
Development, the Hawthorn 
Foundation, and economic develop-
ment agencies across the state.

Our team is here to assist compa-
nies and site selectors today, in six 
months, and in six years. We are  
an expert resource to support  
them when the time is right to look 
at Missouri.
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Value Proposition
Deliver location-based solutions that meet customer’s strategic needs:  

Provide real estate solutions; Liaison with community & state agencies; Counsel & advise; Create certainty

Destination
Over the next two years the Partnership will facilitate new business investment leading to the creation 

of 5,000 new jobs, $250 million in new annual payroll, and $500 million in new capital investment

Purpose
To increase economic prosperity throughout the state by attracting new jobs and investment to Missouri

Missouri Partnership Strategy Map: FY2017–2018

Learning & Growth
Align right people – right job;  

Ensure data-driven marketing/recruitment practices; 
Demonstrate Partnership values in everything we do

Financial
Secure & grow funding for operations;  
Maintain targeted operating reserve;  

Maximize resources for marketing & recruitment

Internal
We will deliver this value by working through four Strategic Themes:

Strategic Outreach:  
Build a stronger  
project pipeline

Advocacy for the Project: 
Provide best-in-class, 

solutions-based  
project management

Partnership Philosophy: 
Work with partners to 

increase competitiveness 
statewide 

Financial Stewardship: 
Adhere to financial 

best practices; Improve 
stakeholder ROI

Where We’ve Been
Missouri Partnership’s events, trade shows, 
and meetings across the globe in FY16.
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Key Sectors
Missouri is a global leader in agtech, 
aerospace and automotive manu-
facturing, financial and professional 
services, logistics and transportation, 
and much more.

Advanced Manufacturing 
Excellence
Missouri is a center for advanced 
manufacturing excellence. In 2015, 
Missouri produced more than 
632,000 vehicles, including the 
Chevrolet Colorado, Ford F-150, 
Ford Transit, GMC Canyon, numerous 
Harley-Davidson motorcycle lines, 
Boeing’s F/A-18s, EA-18s, F-15s and 
a large array of military ordinance. 
Advanced manufacturers in aero-
space, automotive and more are 
located throughout the state.

Global Agtech Leader
Missouri is the global leader in 
agtech and gateway to the future 
of advanced farming. We are home 
to dynamic farm animal health and 
plant science clusters, and have 
leading positions in big data, ge-
nomics, prescription ag, breeding, 
innovative technology, and financing. 
And Missouri’s crop and livestock 
diversity, abundant water supply, and 
rich soil provide a solid, statewide 
foundation to our agtech ecosystem.

North America’s 
Logistics Center
Missouri knows logistics and can get 
products to a global market quickly 
and efficiently. Missouri is served 
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by every Class 1 railroad in the U.S., 
has unrestricted access to the Gulf 
of Mexico via the Mississippi, and is 
within one day’s drive of more than 
50 percent of the continental U.S.

Financial & Professional 
Services Leadership
Missouri is a leader in banking, 
investment and financial services 
and is the only state to house two 
Federal Reserve Banks. With more 
than 230,000, or 8.7 percent of the 
workforce, employed in core occupa-
tions related to financial services, it’s 
easy to see why we have the talent 
to make this happen. In addition to 
our expertise in financial services, our 
state is also a strategic location for 
professional services in support of 
our core industries and more.

Food Solutions
Missouri’s robust food production 
sector includes more than 160 
companies due to our leading role 

in agricultural products. In addition, 
Missouri is home to more than 120 
wineries, numerous craft breweries, 
and the world-famous Budweiser 
family of beers.

Health Innovation
Cutting-edge medical research 
is taking place across Missouri, 
in world-renowned hospitals and 
innovation communities such as 
Cortex and the Missouri Innovation 
Center. And companies like Cerner, 
Centene, Mercy, and Express Scripts 
are transforming healthcare glob-
ally. Our bioscience industry alone 
employs more than 50,000 people in 
approximately 3,500 companies, and 
our innovation strengths are chang-
ing the way medicine is delivered and 
practiced around the world.

Empowered Energy 
Solutions
Missouri’s competitive energy, living, 
and business costs position the state 

as a prime location for manufacturers 
in the energy sector. Our solar mar-
ket has grown more than the national 
average since 2009, we are located 
on the edge of the wind belt, and 
we are the leading producer of lead 
for batteries in the U.S. Our research 
centers are leading the way in energy 
storage development.

Information  
Technology Hub
Missouri’s IT hub benefits from our 
competitive operating costs, turnkey 
communications infrastructure, 
and efficient access to global data 
markets via convenient fiber. Our 
new data center incentives add to 
the competitive mix. We are home 
to cutting-edge companies such 
as Square, Emerson, World Wide 
Technology, Cerner Corporation and 
more, and our tech industry employs 
more than 100,000 people.
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Fiscal Year 2016 
Results
Companies Recruited to Missouri in FY16

Company Name Location Capital 
Investment Jobs Annual 

Payroll

Owens Corning Mineral 
Wool LLC

Joplin $87,900,000 104 $4,231,864 

ProPharma Group Maryland Heights $570,000 36 $3,915,216 

TriWest Healthcare 
Alliance

Kansas City $4,353,289 500 $17,827,000 

Square, Inc. St. Louis $9,181,767 246 $10,424,496 

Midwest Manufacturing Sullivan $29,146,771 129 $4,089,171 

Sioux Chief Kansas City $0 150 $5,204,100 

BlueOrb Solutions Creve Coeur $345,000 30 $1,254,000

Hartmann U.S. Rolla $60,400,586 117 $4,180,059 

Pramata Kansas City $272,000 15 $1,339,995 

Alcami St. Louis $10,700,000 113 $6,130,024 

EMW Industrial St. Joseph $1,146,165 23 $1,377,999 

NRGene St. Louis $164,000 6 $619,998

Total $204,179,578 1,469 $60,593,922 
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Steve Johnson and Subash Alias from Missouri Partnership join Cyndra Lorey (Rolla 
Regional Economic Commission), Randy Verkamp (Phelps County Commissioner), 
Congressman Jason Smith, Ulrich Kolding Hartvig (CEO, Brødrene Hartmann A/S), 
Governor Jay Nixon, Gerry Lavis (President, Hartmann North America) and John  
Butz (Rolla City Administrator) at the groundbreaking ceremony for Hartmann U.S.

Global Food Packaging 
Manufacturer Opens First 
U.S. Location in Rolla
Global food packaging manufacturer 
Brødrene Hartmann A/S opened its 
first U.S. location in Rolla, Missouri, 
with a ground breaking ceremony 
and event. The $60 million project 
is expected to bring more than 100 
jobs to the area.

“By choosing to locate their first U.S. 
facility in Missouri, Hartmann joins 
a resurgent manufacturing industry 
that has helped increase employment 
in the Show-Me State to a record 
high,” said Missouri Gov. Jay Nixon. 

“Missouri’s highly-skilled workers, 
central location, and pro-business cli-
mate provide a strong foundation for 
Hartmann to build on its success. I’m 
proud to welcome this global leader 
to Missouri as we continue to create 
good jobs and grow our economy.”

Brødrene Hartmann is the world’s 
leading manufacturer of molded- 
fiber egg packaging and one of the 

world’s largest manufacturers of 
machinery for producing molded- 
fiber packaging.

Hartmann plans to add 20,000 sq. 
ft. to the existing facility in Rolla, 
bringing its total square footage 
to 354,000 sq. ft., and will produce 
sustainably-made, molded-fiber egg 
cartons for the U.S. market.

“I appreciate the State of Missouri, 
Missouri Partnership, and the Rolla 
Regional Economic Commission 
for their professionalism during the 
location strategy and final decision- 
making process,” said Gerry Lavis, 
President of Hartmann North 
America. “The central location with 
improved transportation access from 
the I-44 corridor and intermodal rail 
connections in St. Louis and Kansas 
City will allow us to quickly connect 

with our customers across the coun-
try. Here, we have found an excellent 
regional manufacturing workforce 
and a competitive business climate 
overall, which factored into the final 
decision to locate to Rolla.”

Israeli Agtech Firm 
Established U.S. 
Headquarters in Missouri
Israeli agtech company NRGene 
has opened its U.S. headquarters 
in Missouri’s Cortex Innovation 
Community in St. Louis.

NRGene develops advanced com-
putational tools and uses big data 
to identify genetic traits to improve 
yield, environmental tolerance, and 
disease resistance.
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“Missouri is a world-renowned hub of 
bioscience innovation and with our 
unemployment rate dropping to just 
4.2 percent, today’s announcement 
builds on this strong economic 
momentum,” Gov. Nixon said.

This is the fourth Israeli company 
recruited to Missouri since 2014 with 
the help of Missouri Partnership and 
BioSTL’s GlobalSTL initiative, which 
aims to build a direct link between 
St. Louis and other countries by 
recruiting international companies to 
establish a U.S. presence in St. Louis. 

“Missouri as the ‘Heartland’ of 
American agriculture is the natural 
U.S. home for NRGene,” said Gil 
Ronen, CEO of NRGene.

Missouri’s bioscience industry 
employs almost 50,000 people in 
approximately 3,500 companies. 
Cutting-edge bioscience innovation 
is taking place across Missouri in in-
novation communities such as Cortex 
and the Missouri Innovation Center.

President Obama 
Highlights Missouri’s 
Agtech Strength in 
Keynote Address
On June 20, 2016, President Barack 
Obama gave the keynote speech 
at the 2016 SelectUSA Investment 
Summit in Washington DC.

At the 2015 “summit, an agricultural 
tech company from Surat [India] met 
economic development representa-
tives from Missouri and within a year, 
it established its U.S. headquarters 
in St. Louis,” President Obama said 
during his speech. “We want more 
success stories like these.”

The company, Lacgene Technologies, 
is focused on providing innovative, 
natural agricultural products and 
solutions using genetics, chemical 
processes, and nanotechnology. 
Agtech is a key Missouri strength,  
encompassing all of modern agri-
culture including plant science, farm 
animal health, big data and modern, 
sustainable farming practices. The 
U.S. organization operates as 
BlueOrb Solutions.

“Lacgene had participated in the 
SelectUSA Investment Summit in 
March 2015,” Dr. Chetan Balar told 
the Times of India. “Earlier we 
were considering nearly a dozen 
other states, but finalized St. Louis 
[Missouri] because of its strength in 
the agritech industry.”

Missouri Partnership and the  
St. Louis Regional Chamber were 
key partners in ensuring Lacgene’s 
efficient entrance into the U.S. 
market. The organizations provided 
direct support and worked to find 
the best location and solutions for 
Lacgene as they sought to establish 
their headquarters within Missouri, 
which is becoming known as the 
global leader in agtech.

SelectUSA is a U.S. government-wide 
program housed in the International 
Trade Administration at the United 
States Department of Commerce. 
Since its inception, SelectUSA has 
facilitated more than $19 billion in 
investment, creating and/or retaining 
thousands of U.S. jobs.

An article about Lacgene Technologies’ new U.S. headquarters in Missouri appearing in a Gujarat, India newspaper.
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In June, CertainTeed 
celebrated the opening 
of their advanced 
manufacturing facility 
in Jonesburg, Missouri.
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CertainTeed Opens New 
Advanced Manufacturing 
Facility in Missouri
On June 7, CertainTeed Roofing 
opened its new $100 million facility 
in Jonesburg, Missouri.

The 210,000 sq. ft. manufacturing 
plant warehouse will serve as the 
production and distribution center 
for the company’s ultra-popular 
Landmark roofing shingles.

CertainTeed chose the Missouri site 
for its strategic location, globally 
connected infrastructure, and access 
to highly skilled talent.

TriWest Healthcare 
Alliance Opens New Hub 
in Kansas City
TriWest Healthcare Alliance, an 
administrator of health care services 
for veterans and military families, 
chose Kansas City for its new facility, 
creating 500 jobs.

“We are moving at Mach-3 speed,” 
said CEO David J. McIntrye, Jr. 
TriWest works with veterans to 
connect them with private-sector 
doctors and hospitals outside of the 
military health care system. “Kansas 
City immediately rose to the top of 
our list,” McIntyre said. “We found an 
amazing space and signed a lease in 
a week.”

“Kansas City’s role as a leading 
city of the Great Plains has made 
it attractive to talented, innovative 
people and the companies for which 
they work,” Kansas City, Missouri 
Mayor Sly James said. “It is more 
than a pleasure to welcome TriWest 
Healthcare Alliance. It is a special 
privilege for Kansas City to be a key 
service center location for a compa-
ny serving military veterans.”

“As a military-proud state with a 
skilled workforce, balanced budgets, 
and a business-friendly climate, 
Missouri is pleased to welcome 
TriWest Healthcare and 500 new 
jobs to Kansas City,” said Gov. Nixon. 

“This announcement is terrific news 
for families in the region who will 
benefit from these new jobs as well 
as veterans who will benefit from 
greater access to quality health  
care services.”

Square Opens 
Permanent Office in  
St. Louis, Creating 200+ 
New Jobs
Missouri’s technology sector con-
tinued its growth as Gov. Jay Nixon 
announced in September that the 
global technology company Square 
had opened a permanent office in  
St. Louis’ Cortex Innovation 
Community and was planning 
to create 200 new jobs over the 
next five years. The Governor, who 
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Governor Jay Nixon addresses the 
CertainTeed team and invited guests 
during the grand opening.

met with Square co-founder Jim 
McKelvey in April 2015 to discuss 
the project, said the announcement 
further strengthens Missouri’s status 
as a prime destination for technology 
jobs and innovation.

“Square’s decision to create 200 jobs 
in St. Louis is a huge win for the 
region and our state,” Gov. Nixon 
said. “As a high-tech company with a 
global reach, Square’s growing pres-
ence in St. Louis further strengthens 
Missouri’s position as a hub for 
next-generation jobs and innovation.”

Square is a St. Louis-born startup 
founded in 2009 by St. Louis natives 
Jack Dorsey, who also co-founded 
Twitter, and Jim McKelvey. The pay-
ments company creates technology 
that helps sellers of all sizes unlock 
the value of every sale. Square’s 
register service is a full point-of-sale 
with tools for every part of running a 
business, from accepting credit cards 
and tracking inventory, to real-time 
analytics and invoicing. Square also 
offers sellers financial and marketing 
services, including small business 

financing and powerful customer 
engagement tools. Within months, 
Square had hired almost 200 people, 
with plans for more beyond the 
original targets.
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Missouri Brunch  
With Governor Nixon  
in Detroit
During the North American 
International Auto Show,  
representatives from the U.S.  
automotive industry met with 
Missouri Governor Jay Nixon, 
along with Missouri Department of 
Economic Development Director 
Mike Downing during Missouri 
Partnership’s “Missouri Brunch.”

The brunch highlighted and promot-
ed the future of automotive develop-
ment in Missouri, where the Kansas 
City area is currently the second 
largest automotive trade hub in the 
country, according to Brookings.

Since 2010, more than $2 billion has 
been invested in Missouri automotive 
facilities where Missouri talent drives 
automotive manufacturing into the 
future with significant production 
from Ford and General Motors (GM). 
Many of the Ford F-150s and Ford 
Transit vans on the road today are 
produced in Kansas City. In addition, 

every GMC Canyon and Chevrolet 
Colorado are made across the  
state in Wentzville, along with  
the Chevrolet Express and GMC 
Savana vans.

When asked why businesses should 
be in Missouri, Governor Nixon 
pointed toward the people who call 
Missouri home.

“[Missourians] get up early, they stay 
late, they take training, and they love 
to compete. All you need to do is tell 
a Missouri worker what they need 
to do to help the company win, and 
they will go out and make it happen.”

The state is home to manufacturing 
plants for many top models including 
the 2015 North American Truck of 
the Year the Ford F-150 pickup truck, 
the versatile Ford Transit, and the 
2016 Motor Trend Truck of the Year 
the Chevrolet Colorado. All three 
vehicles were on display during the 
brunch, and rides were offered to 
guests afterwards allowing them to 
see first-hand the craftsmanship of 
Missouri’s automotive manufacturing 
plants. The event was also live 
streamed on Periscope and Twitter.

Governor Nixon also used the 
brunch as an opportunity to discuss 

Key Events

Left: President Obama and Chancellor 
Merkel address attendees at the 
opening ceremony of Hannover Messe.
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the future of automated vehicles, 
highlighting the technology sector in 
Missouri while also poking fun at his 
own need for one of these cars of  
the future.

“I was asked this morning whether or 
not I thought people would be able 
to adjust to these self driving cars, 
and I told them that I already have a 
lot of experience with it,” said Nixon 
jokingly. “As governor I get into my 
vehicle and get taken exactly where 
I want to go. So yes, I can see how 
people can adapt to this. On the 
other hand, now my wife is afraid to 
ever let me drive again.”

Subash Alias, Senior Vice President 
of Missouri Partnership, welcomed 
companies to come and do busi-
ness in Missouri, highlighting the 
productive, dynamic, and dedicated 
workforce, the stable business envi-
ronment, and more than 50 years of 
AAA bond rating. Clint O’Neal, Vice 
President of Business Recruitment, 
closed the event with an encourage-
ment for the businesses represented 
to look at Missouri and extended 
an invitation to attendees to ride in 
one of the three made-In-Missouri 
vehicles at the event.

“The most important thing you’ll have 
when doing business in Missouri is  
a team,” said Alias. “We are here  
with you today and tomorrow, we will 
be with you at your ribbon cutting 
and beyond.”

Hannover Messe
In April, Missouri Partnership led a 
team of nine economic development 
professionals from around the state 
to Hannover Messe, the world’s 
leading trade fair for industrial 
technology. The event attracted 
more than 190,000 visitors and the 
U.S. was the 2016 Partner Country. 

The Department of Economic 
Development was a strong partner at 
the event.

Our booth was located directly 
adjacent to the SelectUSA presence, 
placing us in a high-profile location 
during the opening ceremony  
that featured comments from  
both President Obama and 
Chancellor Merkel.

The interaction with exhibitors and 
booth visitors was especially strong, 
resulting in approximately 80 conver-
sations, 18 of which represent strong 
leads (the company expects to 
expand its presence in the U.S. within 
the next 18–24 months and Missouri 
is a possible location). The compa-
nies were diverse both by sector 
and by geography—manufacturing, 
automation, energy solutions, and 
agtech were the main industries and 

Jim Alexander with the St. Louis Regional Chamber discusses Missouri with a 
visitor at Hannover Messe.



14

the Partnership met with companies 
from Western Europe (primarily 
Germany, The Netherlands, and Italy), 
Asia (China, India, and Pakistan), 
Middle East, and Africa. The trade 
show offered the opportunity to 
connect with numerous international 
consultants and economic develop-
ment organizations.

While in Germany, DED and the 
Partnership hosted a dinner honoring 
KWS, a German agtech company 
that located in Missouri’s BRDG Park 
in 2014.

Spirit Of St. Louis Air 
Show & Stem Expo  
VIP Event
During the 2016 Spirit of St. Louis 
Air Show & STEM Expo, we hosted 
a small group of key individuals 
consisting of active project company 
executives, site selection consultants, 

a UK Consul General, and a represen-
tative from UK Trade and Investment.

The visit was designed to expose the 
guests to Missouri’s assets at every 
opportunity. During the two-day 
visit, guests rode in made-in-Missouri 
vehicles, toured Boeing, enjoyed 
the hospitality of 360, a rooftop 
restaurant in downtown St. Louis, 
and enjoyed a VIP experience at 
the air show. During the air show, 
made-in-Missouri aircraft were 
on display in the air and on the 
ground, and guests experienced the 
MasterCard STEM Expo where they 
learned how we are investing in our 
future STEM talent across the region.

Chicago FDI Luncheon
In May, Missouri Partnership hosted 
our annual FDI Luncheon in Chicago 
with representatives from various 
trade/investment companies and 
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organizations. Steve Johnson, Dennis 
Pruitt and Stephen Votaw from 
Missouri Partnership, along with 
representatives from the St. Louis 
Economic Development Partnership, 
the Economic Development 
Corporation of Kansas City, the 
Joplin Area Chamber of Commerce, 
and Nodaway County Economic 
Development, hosted the guests at 
the luncheon.

Guests at the luncheon included:

Australian Trade Commission

Consulate General of Brazil

Government of Canada

Consulate General of Denmark

Government of Flanders

Business France

German American Chamber  
of Commerce

Japan External Trade Organization

Consulate General of the Kingdom of 
the Netherlands

Quebec Government Office

Trade Commission of Spain

British Consulate General UK Trade & 
Investment.

The luncheon focused on highlighting 
Missouri’s strengths and industries, 
along with the continued growth and 
investment of international compa-
nies within the state.

SelectUSA Investment 
Summit
Missouri Partnership led a Missouri 
delegation to the 2016 SelectUSA 
Investment Summit in Washington 
DC in June. This is a highly valuable 
summit that has already landed a 
new company in Missouri, as high-
lighted by President Obama during 
his keynote speech.

At the 2015 “summit, an agricultural 
tech company from Surat [India] met 
economic development representa-
tives from Missouri and within a year, 
it established its U.S. headquarters 
in St. Louis,” President Obama said 
during his speech. “We want more 
success stories like these.” The 
company in question was Lacgene 
Technologies, that is now operating 
in Missouri as BlueOrb Solutions.

The delegation consisted of seven 
community partners and four mem-
bers of the Missouri Partnership team. 
In addition to working at the Summit 
to generate active leads for Missouri, 
the team also hosted a VIP event at 
the Pi Pizzeria in Washington DC. Pi 
is owned by St. Louis’ Chris Sommers, 
and has numerous locations in the 
St. Louis region. The event was well 
attended, and featured a keynote 
speech from Donnie Jack, the senior 
Scottish diplomat in the Americas 
who is a good friend of Missouri.

Top left: Missouri Partnership hosted 
guests from across North America at 
the Spirit Of St. Louis Air Show & STEM 
Expo and was able to show off some 
incredible made-in-Missouri vehicles 
from Boeing and Ford.

Bottom left: DED Director Mike 
Downing highlights Missouri auto 
growth during a brunch with guests 
from Detroit’s auto industry. 

Below: Dennis Pruitt and Deborah 
Price with Missouri Partnership, Steve 
Halter with Greater Poplar Bluff Area 
Chamber of Commerce, and Narbeli 
Galindo with Economic Development 
Corporation of Kansas City promote 
Missouri to companies from around 
the world during the SelectUSA 
Investment Summit.
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Outreach and Marketing
Missouri Partnership engages in 
direct and targeted outreach efforts, 
both online and in person, to engage 
with key decision makers within 
companies. In one of our strategic 
person-to-person outreach efforts, 
named our Smart Leads program,  
we reached out to 181 selected 
companies, resulting in conversations 
with senior executives at 39 of  
the companies. 

Our direct online outreach utilizes 
social media, persona targeting and 
geofencing, and effectively reaches 
key corporate decision makers in 
target cities and countries. Utilizing 
industry specific content, our  
online program is designed to drive 
interested parties to our website 
to raise awareness about Missouri’s 
assets and how Missouri is an  
optimal strategic location for their 
specific industry.

Our targeted social media outreach 
efforts resulted in a 182 percent in-
crease in visitors to our website when 
compared to FY15. Since July 1, 2015, 
our LinkedIn followers have increased 

by 65 percent, our Facebook follow-
ers by 45 percent and our Twitter 
followers by 12 percent.

Branding Refresh
Beginning in the fall of 2016, Missouri 
Partnership started a complete 
rebranding process. This effort 
included a messaging refresh, a 
branding update, and the beginning 
stages of a website redesign. The 
team engaged with stakeholders 
throughout the state over a period 
of months to gather intelligence and 
insights from our key partners and as 
a result updated and refreshed our 
messaging and outreach strategy.

After an RFP process, two Missouri 
agencies were selected to assist 
with the brand refresh and website 
redesign. During the brand refresh 
process, the agency involved met 
with the entire Missouri Partnership 
team and with our Advisory Council 
as part of their discovery phase. 
These meetings, and subsequent 
design rounds, resulted in two final 
branding proposals. These two final 
brands were presented to our board 

Promoting 
Missouri
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Capacity-building and  
educational activities

 20 77 50

Community Assessments in FY16

Trade shows, conferences,  
and other events

 38 50 53

Consultant outreach 

 45,000 48,333 60,000

 30 108 100

Website traffic

 30 133 200

Marketing and PR placements

 750 1,074 800  215 121 220

 130 89 130

Leads, contacts, and  
outreach touch points Prospects

Active projects

Strategic Plan Goals

FY17 Goal

FY16 Goal

FY16 Actual

Northwest Roundtable, Inc. 
(Chillicothe)
Farmington Industrial 
Development Authority
City of Belton
EDC of Kansas City

in June 2016 and a final brand  
was selected.

Following the selection of a new 
brand, the website redesign began 
with the express goals of creating 
a modern, fresh presentation of 
Missouri, using the updated messag-
ing and focus areas, without losing 
the valuable data available in our 
current site.

At the end of FY16, the new website 
was in the development phase. 
Missouri Partnership’s new brand 
began utilization on July 1, 2016.
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Missouri logo

Capacity Building
Members of the Partnership’s team 
are active in providing professional 
support to build capacity among 
our local economic development 
partners. This includes our coordina-
tion and support of the Competitive 
Community Assessments and 
Lakeside with the Locators, along 
with dozens of commitments 
throughout the state by the CEO 
and VPs to speak to various boards, 
participate in familiarization tours, 
attend roundtables and take part in 
strategy sessions.

Site Searches
Missouri Partnership conducted 
54 site visits with consultants and 
companies over the past fiscal year, 
reaching 31 locations across the state.

Cooperative Marketing
Missouri Partnership works with our 
community partners across the state 
each year to create highly-visible  
opportunities at trade shows and 
events worldwide through our 
cooperative marketing program. In 
FY16, we were honored to partner 
with many organizations in this direct 
strategic outreach.

Missouri Partnership’s new logo

MO logo

Alternate logo use

Industry-specific taglines

Left: Screenshots from a video pro-
duced to market Missouri using the 
new brand and updated messaging.
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Board
Duane Simpson, Monsanto 
(Chairman)

Greg Nook, JE Dunn (Vice Chairman)

Marie Carmichael, Missouri 
Development Finance Board 
(Secretary)

John Sondag, AT&T (Treasurer)

Mike Deggendorf, KCP&L (Immediate 
Past Chairman)

Donna Brown, City of Higginsville 
(MEDC President)

Jim Curran, Electrical Connection

Mike Downing, Missouri Department 
of Economic Development

Ryan Mooney, Springfield Area 
Chamber of Commerce (Advisory 
Council Representative)

Jim Owen, Missouri Employers 
Mutual Insurance

Mark Woodson, Associated Electric 
Cooperative, Inc.

Board, Staff & 
Investors

Advisory Council
Jim Alexander, St. Louis Regional 
Chamber

Bernie Andrews, Columbia Regional 
Economic Development, Inc.

Carolyn Chrisman, Kirksville Regional 
Economic Development, Inc.

Linda Christle, Sedalia-Pettis County 
Economic Development

Tim Cowden, Kansas City Area 
Development Council

Steve Halter, Greater Poplar Bluff 
Area Chamber of Commerce

Brad Lau, St. Joseph Chamber of 
Commerce

John Mehner, Cape Girardeau 
Chamber of Commerce

Ryan Mooney, Springfield Area 
Chamber of Commerce

Rob O’Brian, Joplin Area Chamber of 
Commerce
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Staff
Steve Johnson, CEO

Subash Alias, SVP

Clint O’Neal, VP of Business 
Recruitment

Deborah Price, VP of Business 
Recruitment and General Counsel

Dennis Pruitt, CEcD, VP of 
International Business Recruitment

Mark Sutherland, VP of Market 
Strategies

Raven Aldridge, Office Manager & 
Admin Support

Kylee Garretson, Business 
Recruitment Manager

Janelle Higgins, Marketing Outreach 
Manager

Leah Hill, Research Librarian and 
Internet Marketing Manager

Amy Monahan, Creative Manager

Erin Pettit, Marketing Events Manager

Steve Votaw, Marketing 
Communications Manager

Investors
The Hawthorn Foundation, led  
by Executive Director Margaret  
Onken, is a key partner, investor and 
supporter of Missouri Partnership. 
The Hawthorn Foundation and  
their members are an essential  
foundation in the success of  
Missouri Partnership.

Ameren

ARCO Construction

Armstrong Teasdale

Associated Electric Cooperative Inc

AT&T

Bank of America

Bi-State Development Agency/Metro

BIO2

BKD

Blue Springs Economic Development 
Corporation

The Boeing Corporation

Branson Chamber of Commerce

Brewer Science

Buchanan County Presiding 
Commissioner

Burlington Northern Santa Fe (BNSF)

Burns & McDonnell

Callaway Electric Cooperative

Cape Girardeau Chamber of 
Commerce

Carmichael & Neal, PC

Central Bank and Central 
Bancompany

City of Republic

City Utilities of Springfield

Clinton Economic Development

Columbia REDI

Community Bank & Trust

Cox Health

Development Strategies

DFC Group

Economic Development Corporation 
of Kansas City

Edward Jones

Electrical Connection

Emery Sapp & Sons Inc

Empire District Electric

Energy Resources Group

Enterprise Holdings

Evergreen Real Estate Services

Express Scripts

First State Bank and Trust of 
Caruthersville

Ford Motor Company

Gilmore & Bell

Greater Kansas City Chamber of 
Commerce

Hallmark

Hamra Enterprises

High Aspirations

Hunt Midwest

Husch Blackwell LLP

IBEW Local 124

Hawthorn members attend a panel discussion hosted at the Governor’s Mansion.
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Hawthorn Foundation 
Chair Al Purcell speaks 
to Hawthorn members 
during a Foundation 
event with every living 
Missouri governor.
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Ingrams

Initiatives, Inc.

J. E. Dunn Construction Company

Joplin Area Chamber of Commerce

Kansas City Power and Light 
(KCP&L)

Kansas City Southern Railroad

Kansas City Area Development 
Council (KCADC)

Kirksville Regional Economic 
Development Inc.

Kit Bond Strategies

Lathrop and Gage

Lebanon Regional Economic 
Development, Inc. (REDI)

Mark One Electric

Martin Financial Group

McClure Engineering

Missouri Economic Development 
Council (MEDC)

Medinexo

Missouri Energy Initiative (MEI)

Meramec USA

Missouri Association of REALTORS

Missouri Bankers Association

Missouri Chamber of Commerce  
and Industry

Missouri Community Betterment

Missouri Community College 
Association

Missouri CORE

Missouri Department of Economic 
Development

Missouri Development Finance Board

Missouri Employers Mutual

Missouri Southern State University

Missouri State University

Missouri University of Science and 
Technology

Missouri Western State University

Moberly Area Economic 
Development

Monsanto

Mosaic Life Care

Neosho Area Business and Industrial 
Foundation, Inc

Newmark Grubb Zimmer

Noranda Aluminum

Norfolk Southern Corporation

Northeast Power Electric Cooperative

Olsson Associates

Orscheln Products

Owens Corning

Ozarks Technical Community College

Perry County Economic Development

Platte County Economic 
Development Corporation

Plumbers & Pipefitters Local 562

Regional Business Council (RBC)

Renovate America

RMI

Rockwood Asset Management, LLC

Sandberg Phoenix and Von Gontard

SCI Engineering

Scottrade

Sheet Metal Workers Local 36

Southeast Missouri State University

Southwest Airlines

Spire Energy

Springfield Area Chamber of 
Commerce

St. Louis Cardinals

St. Louis Regional Chamber

St. Joseph Metropolitan Chamber  
of Commerce

St. Louis Economic Development 
Partnership

State Technical College of Missouri

Taney County Partnership

Thompson Coburn

UAW Region 5

Union Pacific

University of Central Missouri

University of Missouri

University of Missouri System

Veterans United Home Loans

Wells Fargo Advisors

White Goss Attorneys at Law

World Wide Technology
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Missouri Partnership strives to 
provide a high return-on-invest-
ment by attracting jobs, payroll 
and capital investment to Missouri 
while conserving resources. As a 
public-private entity, the Partnership 
receives funding publicly through the 
Missouri Department of Economic 
Development and privately through 
the Hawthorn Foundation. 

FY16 Funding Sources
Promote Missouri public-sector 
funds: $2,066,240

Hawthorn Foundation  
private-sector funds: $400,000

Other: $77,981

FY16 Expenses
Professional services: $1,425,137

Direct Marketing: $583,567

Operating: $276,550

Financials
In FY16, July 2015–June 2016, 
Missouri Partnership received a 
total of $2,544,221 in funding. This 
combination of public and private 
resources allows the Partnership to 
maintain long-term consistency and 
financial stability.

3%

16%

81%

62%

12%

26%



OUR BELIEFS AND EXPECTATIONS

Our advantage: We believe out-performing our competition will result in increased success for 
Missouri, and the client is interested in more than just lowest cost and highest incentives. We expect 
to create and work through seamless teams, communicate with one voice, be available, respond 
expeditiously, and create certainty around the deal for the client. 

Customer focus: We believe a strong focus on solving the client’s business needs will lead to 
more success for Missouri, and expect to do everything within our power to understand the client’s 
driving issues and offer Missouri-based solutions, wherever they may be. 

State-wide perspective: We believe it is our responsibility to vigorously advocate for the entire 
state and expect to highlight, on every project we lead, as many opportunities throughout Missouri 
as possible given the client’s parameters.

Respect the lead: We believe in working projects through whomever owns the relationship with 
the client. If it’s the Partnership, we expect our partners to work through us until the client chooses 
to make the transition. If our partner owns the relationship, we will always work through them and 
never introduce new opportunities outside our partner’s region. If requested to do so by the client 
we will immediately inform our community partner and ask the client to do the same. 

Confidentiality: We believe in respecting the requests of our clients and partners for certain 
information to be kept confidential and expect such confidences to be honored by all with whom 
we work. 

Mutual regard: We believe in positively and accurately promoting our state, regions, and 
communities and will refrain from disparaging other areas. We expect our community partners, 
whether during site visits or outbound company/consultant meetings, to never speak ill of another 
Missouri community.  

Preparation: We believe it is our responsibility to be fully prepared for every client-related 
encounter and expect our community partners to be similarly prepared to the extent possible 
based on the information we have provided.

Responsiveness: We believe in simplifying the process for our clients by responding to their 
information requests in the manner and timeframe they desire, and expect our partners to help  
us in this regard by providing relevant and comprehensive information on-time and in the  
format requested.

Counsel: We believe it is part of our mission to assist partners in areas such as research, proposal 
preparation, and providing overall support for investment projects they are working on, even if 
we’re not directly involved.  

Success: We believe Missouri can compete with anyone, anywhere, and we expect to win.

Guiding Principles:



120 South Central Avenue, Suite 1535, St. Louis, MO 63105  
12200 NW Ambassador Drive, Suite 205, Kansas City, MO 64163 

314-725-0949 • www.missouripartnership.com


